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Question 1-1
The advertising expenditure of the Kellogg’s Company has been decreasing since 2016. Nevertheless, marketing expenditure has been rising over the same period, indicating that the company is choosing other marketing methods. As a member of marketing management in the Company, I would say that advertising is an essential part of the marketing mix, though there are other effective methods. Advertising cost the company 800 million dollars in the year 2020, which was 24.47% of the total marketing budget ("Kellogg Company's advertising expenditure worldwide 2020 | Statista", 2021). Therefore, advertising took a significant percentage, indicating that it is a major role of the marketing manager, which is in agreement with my classmates’ sentiments. 
Question 1-2
Pepsi and Coke are similar products to great extent, but each of them has a divided market share with customer loyalties. One major reason is a product’s life cycle. ("4 Stages of the Product Life Cycle and How It Affects Your Marketing Strategy", 2021) Some pre-existing products tend to have customer loyalty, and people may be unable to adjust to new tastes. Also, despite the great similarities in products, there is always a slight difference that gives it preference. Another reason is the consistency of a company in marketing, to ensure that it stays afloat. A company that does not advertise continuously may see its market share greatly reduced by entry goods. 
Question 1-3
Marketing communication is an ingredient of marketing that entails informing consumers of the existence, improvement, approval, and popularity of a product to create more sales. On the other hand, branding communication aims at creating customer loyalty by communicating matters that relate directly to consumers, for example, the country of origin, the length of time a product has existed, and the approval of the product by a certain group of people. (Marketing Communication and Branding - Pushing the Envelope. Pushing the Envelope, 2021).
Question 1-4
Marketing is a series of activities, structures, and stakeholders of identifying creating and communicating and delivering the value of goods and services to gain profit. Marketing communication falls within a marketing communications committee in the marketing department, to ensure unity and purpose.
Question 1-5
According to the marketing industry entails the customers, the marketing department, and the production department. Marketing has shifted from being market-oriented to market-driven, hence the customers influence the direction taken by marketing. Also, the sensitivity and response of the marketing department is a great influencer of the effectiveness of marketing. The production department in turn is responsible for creating goods and services that suit customer tastes and preferences. The department relies on information provided by the marketing department. 
Question 1-6
The 4 p's of marketing influence the strategies used in branding product, while the marketing mix define the means, tools, the marketers, and the intended audience. 
Question 1-7
Communication is the process of ensuring all brand features delivered to a customer are relevant, appropriate, and consistent. Integration contributes to branding by ensuring that all departments in an organization work towards satisfying a certain preference, to prevent counter-productive activities. ("What Is Integrated Marketing Communication (IMC)?", 2021), Integrated Marketing
Question 1-8
Brand meaning entails less of the products and services produced and more of what we stand for when we create those products. On the other hand, brand value entails the attributes of the brand that consist of the brand value ("The Search For Value: Defining Clear Brand Values For Your Company", 2021). These are the drives towards guiding our personality and proposition when creating the product. 
Question 1-9
Apple achieved the most recognized brand through the branding strategy named “think differently” (Shofner, 2021).  On top of the ear-catching strategy, apple has been consistent in marketing, with the user interface of the apple products remaining unchanged since its inception. Looking at the four P’s, the design of Apple products has remained constant, unlike other phones and computers, making them distinct and eye-catching. Also, Apple has used a value-based price strategy by providing products that are always ahead of their peers. In the marketing mix, apple has achieved brand communication by localizing the message. The distribution of apple products suits the language of the target countries, with the product’s language of use matching the national languages of different countries. The websites of Apple have different sites appropriate for different countries. Also, the ‘think different’ commercial for Apple uses popular people like Albert Einstein, Martin Luther King, and Mahatma Gandhi.  
Question 1-10
When identical brands carry different labels, people buy the most recognized brand due to the assumption that the brand is of better quality ("Brand Names - Econlib", 2021) Also, people tend to think that recognized brands are more prestigious, and hence prefer the popular brand.
Question 1-11 
My favorite brands are HP, Sony, and Samsung. In the category of mobile phones, I prefer android phones as opposed to macOS, since it has a wide range of fairly priced applications. In the category of android phones, there are few differences between Huawei, Samsung, and Sony, but I prefer Samsung due to its consistency, innovativeness, and taste for color.
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